Value of ERP € Ecommerce Integration in 
The Omnichannel Experience 
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Modern customers need a shopping experience that perfectly caters to their 
needs. They expect a: 

e Convenient 

e Seamless 

e Omnichannel 

e Shopping experience 


So, how valuable is an omnichannel approach? 


Well, according to recent reports, the product purchase rates of campaigns 
that use 2-3 channels is almost 287% higher than single-channel 
campaigns. 


This is a huge difference! 


Be it a B2B or B2C company. You must offer both online and offline channels 
if you aim at retaining customers and expanding your business. 

Your online and offline channels can comprise brick and mortar store 
locations, phone, emails, EDI, social media and most importantly, the 
e-commerce channel. 


Why is e-commerce a necessity? 


E-commerce shopping creates a valuable and seamless omnichannel 
experience, and e-commerce proves to be a boon as: 

a.Customers can place orders from anywhere, throughout the year 

b. They can access search items by categories like name, brand, location, 
price range 

c.View product descriptions 

d.Recommend products based on past purchases 

e.Access to order history 


E-commerce Omnichannel Integration 


E-commerce offers tremendous benefits; however, before you set up, there 
are essential points to consider like: 

a. How will additional sales be accounted for? 

b. What happens after customers place offers on your website? 

c. How do the orders get fulfilled? 


The omnichannel ERP integration unifies all your sales channels. This 
ensures that all your business data, such as product inventory and sales 
data, gets stored in a centrally located hub. 


It results in the automation of all critical business operations and gives you 
and your customers real-time insights into product pricing and availability. 


With omnichannel solutions: 
a. Inventories automatically get allocated for the preferred fulfillment in 
real-time. 
b. Inventory is also updated in real-time. 


c. Warehouse operators have access to accurate inventory information 
and customers' shipping details all in one system. 

d. Omnichannel solutions integrated with pos solutions allow your 
customers to initiate product transactions using multiple payment 
modes. Customers can opt for cash or card payments when shopping 
online and offline channels. 

e. Marketers can create highly targeted campaigns and promotional 
offers that increase customer satisfaction and retention rates with 
centrally-located data. 


The value of ERP Integration For Omnichannel 
Success 


All successful businesses have one thing in common: all their different 
channels are smoothly connected, and they do not view individual channels 
as independent stores. 


Although it sounds like great work, it is not. 
The right ERP backend solution simplifies all complicated processes. 


With the ERP-Omnichannel integration, customers can conveniently purchase 
products via E-commerce,in-store, marketplaces, etc. Access updated 
product and inventory information like product availability and pricing. 


A robust ERP System allows business owners and employees to procurement 
by offering accurate insights into reordering levels. This means that you can 
easily automate reordering to restock based on the rules you create within 
the systems, like minimum inventory levels, etc. 


ETP's omnichannel solutions offer a successful omnichannel 
integration. 

The solutions seamlessly integrate multiple system functions and formats 
across online and offline channels. 

Consisting of solutions like ETP Data Warehouse, ETP Enterprise Application 
Server platform, ETP UPdates, ETP Integrator and ETP omnichannel connect, 
businesses get an ultra-modern, futuristic and intelligent omnichannel 
experience with ERP & E-commerce integration. 


